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ABSTRACT: This study investigates the case of local small and medium-sized companies involved in tourism-relevant projects that can contribute to sustainable development.
The aim is to discuss and present an approach to sustainability in tourism that includes the
ethical dimension and that represents the local dimension of the tourism phenomenon well.
A case study strategy is adopted to investigate and illustrate the proposed approach. The case
concerns a collaborative project aiming to retrieve a path along the coasts of the island of
which the following elements are considered crucial: the local entrepreneurs’ sense of attachment to and responsibility for the territory, their concern about the quality of life of the local
community, their role as change agents and their understanding of ethics as practice, and the
presence of both private and public actors from the tourism sector as well as other sectors.
Keywords: sustainability, responsibility, ethics, entrepreneurship, collaboration.

InTroducTIon
This study aims to discuss and present an approach to sustainability in tourism that can be relevant to the case of collaborative projects.
in such projects.
Since the report Our Common Future by the brundtland commission
in practice, in various ways. In the tourism context, the term “sustainshort and in the long run, the economic, socio-cultural and environmental context in which the tourism activities take place.
Giovanna Bertella is Associate Professor in the School of business and economics, at
the uiT The Arctic university of norway, Tromsø, norway. e-mail: giovanna.bertella@uit.no.
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also been criticized. In the tourism literature, a tendency to give
the tourism industry quite a dominant position in the debate about
These scholars reject explicitly a tourism-centric view and prefer to
consider sustainability in tourism as one among several paths contributing to regional development.
This study concerns tourism projects that are not labelled as “susAs mentioned above, the focus of this study is on the small and
ty-relevant projects. The research questions are formulated as follows:
laborative tourism-relevant projects view their contribution to
sustainability and that of the projects?
Which are the central elements of an approach to sustainability
in tourism that take such a view into consideration?
-

TheoreTIcAL bAcKGround
This chapter starts by presenting the concept of collaboration, paying
-

Collaboration and sustainability
collaboration has been broadly recognized as one of the major critical factors for the implementation of projects of sustainable develop-Öztürk
is to advance shared visions. Sustainable development through collaborative tourism projects can be interpreted as one of these visions.
Several studies have investigated the issue of collaboration, partnerships and networks that include various actors belonging both to
erku
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ruhanen, 2013). Since the publication of Strategic Management: A Stakeholder Approach
-

ment and are affected by it.

-

lationships have been studied with regard to several cases, including
tourism development in rural and protected areas and sustainability
nity, government, special interest groups and educational institutions.
Among the various stakeholders, both tourism academicians and
practitioners recognize the relevance of the local community to sustainnity’s sense of ownership, feeling of responsibility and practical involvePlace attachment and embeddedness
Local small and medium-sized enterprises are typically embedded
in local business networks, social structures and interpersonal relationships, a characteristic that tends to create both business constraints and
these enterprises can be viewed as particularly important stakeholders
as they belong to the local community and are active participants actors in the local economy.
It has been noted that local small and medium-sized enterprises usually have a strong attachment to the local context. This consideration
Saarinen, 2004). Several scholars have argued that places, as physical
and social environments, are vital to the development of a person’s
self-identity, understood as his/her sense of meaning and stability in
It follows that individuals, including entrepreneurs, tend to attach
to a place, especially in the case of their place of origin and where they
live and work, a particular meaning. This can lead to the perception
supported by a recent study concerning rural tourism that emphasizes
how local entrepreneurs tend to take responsibility for the development of tourism at the local level, more than is usually indicated in the
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Responsibility and ethics
The concept of sustainability is strictly related to the issues of
responsibility and ethics. There is an extensive body of literature conthe responsibility for tourism development.
recognizing as the conditions of responsibility the subject’s role in
the causal chain leading to possible negative outcomes and the freeliterature and practice have traditionally indicated tour operators, hoof critical consumers, have been signalled as being responsible for the
Adopting a business perspective, the concept of corporate responcoles et al., 2013). cr usually refers to businesses’ commercial and
non-commercial responsibilities in regard to the well-being of the
main dimensions relative to their economic, social and ecological efwhile supporting societal objectives, as a form of strategic or altruistic
actions that can contribute positively to the socio-cultural and natural
environment, creating value for the tourists as well as the locals, for
instance sponsoring events and participating in the maintenance of
In the case of developmental and tourism-related projects, some
scholars have studied how collaboration also implies that the responsibility is somehow shared among different subjects. Some of these
studies indicate that the inclusion of several stakeholders and the active participation of the local communities could contribute to a more
practical approach to sustainability and its implementation through
responsible behaviours
Some recent tourism studies have focused on ethics-related issues, indicating justice and care as the main ideas behind a sustainable approach to
has been noted that sustainability and responsibility could be approached by
situated process. This aspect can be related to post-modern thought, accord-
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In the business literature, some scholars have focused their attention on small and medium-sized enterprises and indicated the necestruism, personal values and social priority can play an important role
let, 2013). This aspect is also present in the tourism literature, in which
-

The latter element can be related to an aspect present in post-modern thought, particularly that of sociologist Zygmunt bauman. According to such a position, taking responsibility, also in business contexts,
is essentially a personal pursuit and it can be the result of an individual’s emotions rather than reason. Individuals are viewed as the central
subjects of moral action, they are part of a network of relations and
and Peltonen, 2001).
This study’s position
This study proposes an approach to sustainability in tourism that can
be particularly relevant to the case of collaborative projects in which
The starting point is that, due to their embeddedness and sense of
attachment to the local area, local entrepreneurs who participate actively in collaborative projects can hold a particular view concerning
sustainability and their responsibility in promoting it. This form of responsibility can be described by adopting the idea of responsibility as
The proposed approach is elaborated and illustrated on the base of
an empirical case, to which the following chapter is dedicated.
eMPIrIcAL STudY
This chapter describes an empirical case relating to a collaborative tourism-relevant project that can contribute to the sustainabil-
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eral paths and merging them into one path that runs along the coast
Acqua dell’Elba, Water of elba), a tour-

Econauta
Legambiente
Parco
Nazionale dell’Arcipelago Toscano, national Park of the Tuscan Archipelago). The path is denominated the Via dell’Essenza
grance route).
Method
The case is investigated through the collection of secondary and
primary data. Some of the secondary data were collected online, including video footage about the inauguration of the project including
interviews with the representatives of the participants, several short
articles about the project from the local newspapers and information
about the project from the webpage of the fragrance business. Additional secondary data about the presence of walking and hiking paths
of the main town on elba.
Primary data concerning the project as the object of study were collected through interviews with the following individuals: the partners
and the individual responsible for marketing of the fragrance enterprise,
the owner of the tourism micro-business and the director of the park.
due to practical reasons, these interviews were performed differently:
two interviews were performed through video calls by Skype, one interview was conducted face to face and one interview was carried out

questions about the motivation behind their participation in the project
and their relative involvement as well as the relevance of the project in
terms of tourism and also in regard to the local community. The interview with the park director aimed to gather information about the
situation concerning the paths on the island and the existence of projects for their retrieval and maintenance.
In addition to the Via dell’Essenza project, a project concerning the
retrieval of another path was also investigated: the ElbaVerdemare
sible common and divergent elements between the two projects. The
ElbaVerdemare project, also supported by the park, has as its main participants an agro-tourism business situated along the path and a cooperative of guides. data were also collected in this case: an informative
main participants, the owner of the agro-tourism and the representative of the cooperative, who is also a guide.
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The island of Elba and the Via dell’Essenza project
elba is an island off the Tuscan Archipelago, in the Tyrrhenian Sea.
It covers an area of 244 km2 of which approximately half part belongs
to the national Park of the Tuscan Archipelago.
The local nature is the main tourist attraction of elba. elba can be
described as a sea, sun and sand destination, with a high season from
June to September. Although to a lesser extent, the presence of tourism
can also be observed in spring and autumn, when tourists are attracted
by the possibilities of hiking, cycling and horse riding. Such forms of
tourism have recently been encouraged by several initiatives promoted
by the park, among which is the Walking festival. Within this event,
several trips are arranged, usually during the weekends of traditionally low-season months. These trips include some sporting activities
visits to the local museums and food and wine events).
The total length of the paths on elba is approximately 250 km,
with several paths located both within the park and on private property. These paths require considerable work in terms of maintenance
and the park has recently arranged a campaign to recruit individuals
and groups that can help in this direction. Such a campaign, denominated Adotta un sentiero
subjects. The vast majority are local actors, some strictly connected to
the tourism sector, as hotel owners and guides, and others from the
broader context, mainly local cultural and sport groups.
differently from the other projects within the Adotta un sentiero campaign, the Via dell’Essenza project has a broad scope. As mentioned above,
the participants in the Via dell’Essenza
Acqua dell’Elba
Econauta
Legambiente
Parco Nazionale dell’Arcipelago
Toscano
directly linked to the tourism sector is involved, the fragrance company.
As part of the elba area belongs to the park, the park’s support of
the project is necessary in order to gain permission to operate in the area.
The park’s participation in the project is also important to support the
promotion of the path through its communication and marketing channels. The national environmental organization Legambiente is also a participant in the project. Its participation, together with that of the park,
gives strategic support to the project, especially in terms of legitimacy.
Although such an important role is played by the park and the envias the main and more active participants, both in the planning and in
the implementation of the project. Acqua dell’Elba
production facilities on the island. The main products of the compa-
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ny are perfumes and home fragrances inspired by and produced on
the base of the local vegetation. The products are distributed mainly
in single-brand shops on the island and in perfume shops throughout
the rest of Italy. The target group of the company comprehends but
is not limited to tourists. The company is run by three partners, who,
as it was emphasized during the interviews, have the common factor
The other company is Econauta, a one-person business that organizes nature-based tours. furthermore, the person behind Econauta, an
Econauta is involved in the planning of the path together with the other participants,
and, having the necessary competence and skills, is responsible for the
implementation, which is performed by the company owner, sometimes helped by another local guide.
The Via dell’Essenza
lic in 2013. In 2003, Acqua dell’Elba
the retrieval of two paths on the island. This initiative was one of the
company’s social responsibility activities, which, initially, covered four
areas: art promotion, protection and conservation of the natural environment, and support for cultural and social activities. In a later phase,
the company decided to concentrate its resources on one of these areas, namely the natural environment. In accordance with and thanks to
the competence of Legambiente and Econauta, the company’s initial idea
of restoring paths developed into a more complex, structured and, as
bitious project, the Via dell’Essenza.
on the base of the retrieval of mostly existing paths, the objective
of the Via dell’Essenza project is to develop a path that runs along the
coast of elba for a total of approximately 127 km. In addition, data
concerning the path and the local vegetation are meant to be collected
in a photographic archive. The path is divided into 12 parts, each dedicated to a month of the year during which a particular aspect of the
macchia mediterranea
of the path remains to be developed, something that is planned for
the coming two years, together with the organization of the signs and
information material, probably through the adoption of IcT solutions
and in collaboration and with the support of the park.
contribution to sustainability
As mentioned before, the idea by Acqua dell’Elba of restoring some
existing paths is not particularly recent. The idea of developing such
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an idea into a broader project originated from the strategic choice of
the fragrance company to concentrate its resources on one of the four
areas of responsibility. Also decisive was the company’s dialogue with
Econauta. during the interviews, this initial phase of the project was
described by the representatives of Acqua dell’Elba by referring to the
passion toward the natural environment shown by the owner of Econauta and by the latter referring to the enthusiasm shown by the partners of Acqua dell’Elba.
ing the interviews. These and similar expressions were used when describing the project and, even more often, when describing the sense
of attachment of the project participants to the island. The island
made about the attachment an individual can feel to the island due to
Acqua
dell’Elba referred to his attachment to elba as a very deep emotion: in
The entrepreneur behind Econauta, who has been guiding tourists
on elba for approximately 20 years, said that he had the idea of offering tourists the possibility to walk all around the island on the basis of
the coast when on an island. remembering the origin of the project,
he said that, after spending a long time trying to promote this idea, he
Acqua
dell’Elba
According to the company partners, the project represents well the
company’s tenet about the natural environment as a unique and crucial
resource that has to be maintained and developed. The Via dell’Essenza
is viewed by the company’s partners as quite an innovative project that
ject, the president of the park commented on the project, describing
it as a unique case of collaboration and sponsoring. during the same
event, as well as during the interviews, the project was also described
by the company partners as responding to the company’s intention to
contribute to the local community and territory. This element is also
“We are proud of our origins as islanders and we are convinced
that the duty of young entrepreneurs who live in this place is to give
nity were mentioned several times during the interviews, by the representatives of the company as well as by the entrepreneur of Econauta.
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In this context, the expressions used were “creating value for the iswere explained by adopting a tourist perspective and also in a broader
way focusing on the local community as a whole. In regard to tourism,
it was observed that a path along the coast can be particularly attractive
as it allows beautiful views, in addition to the possibilities of walking
at different altitudes and on different types of terrain.
Still from a tourist perspective and including broader considerations as well, the representative of Acqua dell’Elba commented
on the necessity for the local people to know the territory in order
to being able to sell it to the tourists. In this sense, the path, used
by the locals during their free-time activities, is viewed as a means
to help the locals to know their own land better and to discover
or rediscover particular aspects of the territory, which can then be
promoted to the visitors.
despite these considerations concerning the role of the project in
the tourist context, the main focus of both companies seems to be on
the local community. The owner of Econauta said:
of the territory is important to make the local economy and ethics
now it is important for the elbani to go back to these places where our
In addition to this element, which is clearly related to a strong sense
of belonging and place attachment, he also commented on the form
of tourism that is present and can be further developed on the island.
he said that walking and hiking possibilities help the local economy
“It helps the real
come to walk are different: they use the local shop to buy food, they
based on his direct experience when working along the path, Econauta means that the project is welcomed greatly by the local poputhe path crosses private land belonging to someone who has a second
home on elba. In these cases, the support of the park and Legambiente
has been decisive.
The support of the local community is also seen as an important factor from the perspective of future maintenance of the path.
As emphasized by Econauta, only if the path is valued by the local peo-
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ple can different solutions concerning its maintenance be found so that
the path will continue to exist in the future.
during the interviews with Acqua dell’Elba, it was also remarked how
the project is used by the company, in terms of image and branding.
The individual responsible for marketing of the company, together with
a company partner, commented on the fact that the company, as can
is not particularly used in the company’s promotion. recently some
changes have been introduced, with a broader use of storytelling in
the communication and the development of an e-book with quite an
extensive interactive section dedicated to the project.
Still in relation to the use of the project by the company, some comments were made in relation to the mismatch between the reality of the
company taking responsibility for some aspects of the local community and the traditional corporate responsibility approach, centred on
Via dell’Essenza was
to the local community but which cannot be implemented by adopting
a rigid approach that might suit large companies and different sectors
As mentioned above, data from another project – Elba Verdemare,
also concerning the restoration of a path – were collected. The project concerns a path in the north-eastern part of the island, which is
the less touristic part of elba. The main participants are an agro-farm,
Ristoro dell’Amandolo, and an association of guides, Pelagos. This project has some common elements with the Via dell’Essenza project and
also some differences. The common elements can be related to the attachment of the involved actors to elba, the natural environment and
its history. In particular, one of the respondents commented on the
project, saying:
“The objective is to conserve the territory, to recognize the value of
our environment and its dignity. The natural environment of this area is
tion of our history, in respect to the people who have lived and worked
The ElbaVerdemare project has the objective of increasing and promoting the touristic value of the territory, with a particular focus on
the idea of offering an authentic and high-quality experience. despite
this focus, also in this case several considerations about the importance
of the path as a way to conserve the local heritage, both natural and
cultural, were made by the respondents and referred to the local community’s sense of identity.
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dIScuSSIon
questions formulated at the beginning of this paper.
tourism-relevant projects view their contribution to sustainability and that of
the projects?
The case study suggests that the individuals who own and manage
relevant projects are quite concerned about several aspects of the susimprovement of the quality of life of the local people, then outcomes
related to the local economy and the natural environment.
using the concept of sustainability, it can be said that the projects
are viewed as a means to contribute to the different aspects of sustainability, with a focus on the socio-cultural aspect. The natural environment is also considered, and seems to be viewed as having a value
As with the projects, the tourist activities also seem to be viewed
quality of life of the local people. This can be explained in part by the
fact that, as is quite common in tourism, the objects of the project –
the paths – serve tourist purposes and can also be used for the recreational and educational activities of the local population.
based on such considerations, it can be proposed that an approach
to sustainability in the context of a collaborative tourism-relevant prosector nor in the concept of sustainability, but in the idea of improvement of the quality of life of the local community.
Which are the central elements of an approach to sustainability in tourism that
take such a view into consideration?
centred on the quality of life of the local community, such projects seem to be heavily dependent on the following factors: the
participants’ personal sense of attachment to the place, their sense of
responsibility and care towards the local context and their understanding of ethics as practice.
The sense of attachment to the place expressed by the participants
in the Via dell’Essenza project is an element that emerges quite clearly

berTeLLA

47

Via dell’Essenza
project, the ElbaVerdemare project and the information about the campaign Adotta un sentiero, it can be said that such a sense of attachment is
common among the different projects’ participants, and the economic sector to which the projects’ participants belong is not particularly
relevant. The central role in the creation and implementation of these
projects seems to be the individuals’ emotional bond with the territory.
emotions play an important role in this context, and positive strong
emotions seem to be at the origin of the projects. The business-related
motivations, for example in terms of branding, seem to have a secondary role. This aspect can be related to bauman’s rejection of the conemen and Peltonen, 2001). on the contrary, it seems that emotions
motivate the participants more than anything else.
related to this sense of attachment is the sense of responsibility
that the individuals feel in relation to the protection and valorization
of the local natural and socio-cultural context. The entrepreneurs are
members of the local community and feel themselves to be in a poresponsibility that is perceived at the individual level. no private or
public organization, for example the park, is viewed as having the responsibility for the local development. Although these organizations
can and, in the case of the public sector, are expected to be supportive, the individuals feel the sense of responsibility as being “on their
and his criticism toward the individual’s tendency of escaping personal
responsibility due to the existence of over-individual entities, such as
the state and businesses.
This aspect can also be noticed in relation to the concepts of corpresented in chapter 2. Such concepts cannot be easily related to the
observed sense of responsibility as the individuals seem to base their
local community to which the individuals belong and of which their

the link between place, place attachment and self-identity.
The sense of responsibility felt by the individuals participating in
the projects can be related to the concept of ethics of care. As mentioned in the theoretical part, ethics of care have been proposed in
such ethics seem to be suitable for describing the morality implicit
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in collaborative projects based on the participation of local actors.
An ethic of care in the context of a project with different stakeholders is about creating value for the entire network of stakeholders through cooperation. This consideration is based on a relational
view of the world in which every individual is part of a network, in
this case, a local community, an aspect that is particularly suited to
the case of local entrepreneurs.
Final remarks
some previously conducted studies concerning collaboration and susThey have also shown how some ideas from the post-modern understanding of responsibility can be relevant, in particular those concerning
the central role of the individuals/entrepreneurs and their values and
the view of ethics as a situated practice. It can be said that the process
of contributing to the sustainable development of an area through cola series of practices that operate in a contextualized manner and that
have their origin in the individual’s values and sense of responsibility,
regardless of his/her belonging to the tourism industry.
concLuSIon
This study has investigated an empirical case about a collaborative
tourism- and sustainability-relevant project involving small and medioretical contributions from the tourism and business ethics literature,
paying particular attention to the post-modern view of ethics.
rejecting a tourism-centric view, this study suggests that the concepts of sustainability in tourism and local development can be approached with a focus on the improvement of the quality of life of the
community. crucial then is the local dimension of the tourism phenomsocio-cultural context. This study suggests that individuals belonging
participate in collaborative projects as a way of taking responsibility
for the improvement of the quality of life of the local community.
They do so following a logic that is not related to the economic idea of
corporate responsibility or the philanthropic idea of acting for others,
but on the basis of their emotional bond with the territory and their
sense of attachment to the place.
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This study concludes by proposing an alternative approach to responsibility and sustainability in tourism centred on local entrepreneurs’
role as moral individuals and change agents and on the necessity to inand regional). The latter element suggests some practical implications
for the management of collaborative projects and in particular the recruitment of the participants.
This study has adopted some elements of the post-modern thought
concerning ethics and the results suggest that such elements can be
sphere of a person’s responsibility can be further investigated. It can
be suggested that such investigation could include scholarly contributions about social entrepreneurship and the understanding of entrepreneurs as change agents.
finally, the result of this study suggests that sustainability is understood by the individuals participating in collaborative projects in an anthropocentric way. This element raises some questions about the value
recognized to the natural environment. It could be proposed that the
understanding and the practice of sustainability are highly dependent
on the context. The issue of sustainability in relatively small and relatively densely populated areas, as in the investigated case, is different
from the cases of wild areas. Although this adaptive approach to sustainability can be said to be intuitive and practically useful, it can be
asked how such a position of differentiating the way the natural envi-

referenceS
preneurship: an exploration of ethical imperatives and the moral legitimacy of being enterprising. Entrepreneurship & Regional Development:
An International Journal, Vol. 19 no. 6, pp. 479–497.
style entrepreneurship in tourism. Journal of Sustainable Tourism
a comparison of three network approaches. Journal of Sustainable Tourism
ial social responsibility: scoping the territory, in L. J. Spence and M.
Ethics in Small and Medium Sized Enterprises. The

50

dIMenSIonS of SuSTAInAbLe deVeLoPMenT

International Society of business, economics, and ethics book Series
2. dordrecht: Springer.
titudes and practices of family businesses in the rural tourism and hospitality sectors. Journal of Sustainable Tourism
practice. British Journal of Management

cession and the tourism sector: perspectives on cSr among low-fares
airlines during the economic downturn in the uK. Current Issues in Tourism, Vol. 14 no. 6, pp. 519–536.
rate social responsibility: a critical review and research agenda. Tourism
Management Perspectives, Vol. 6, pp. 122–141.
Corporate Social Responsibility and Environmental Management, Vol. 15 no. 1, pp. 1–13.
Winery Entrepreneurs Rooted in “Their Place”: How
ness Practices and Regional Initiatives in the Wine and Tourism Industries. Phd
ance for sustainable tourism development: collaborative networks and
organisation building in the Antalya tourism region. Tourism Management, Vol. 31, pp. 113–124.
Business
Ethics: A European Review
font, X., Walmsley, A., cogotti, S., Mccombes, L. and häusler, n.
gap. Tourism Management, Vol. 33 no. 6, pp. 1544–1553.
Strategic Management: A Stakeholder Approach.
boston: Pitman.
the art. Annals of Tourism Research
around national parks: opportunities and constraints. Current Issues in
Tourism, Vol. 5
fellow Publ.

Taking Responsibility for Tourism. oxford: Good-

ism: consumer trends in the uK. Journal of Vacation Marketing, Vol. 9

berTeLLA

51

Tourism Planning Processes and Relationships
ed.). harlow: Prentice-hall.
entrepreneurship. Journal of Business Venturing

tional park management in norway. Journal of Sustainable Tourism, Vol.
19 no. 2, pp. 133–153.
social entrepreneurship. Journal of Business Ethics, Vol. 60, pp. 233–249.
ism: hotel companies in Phuket, Thailand, after the Indian ocean tsunami. Hospitality Management
nity engagement in the planning and management of national parks
as tourist destinations. Tourism Planning & Development, Vol. 10 no. 1,
pp. 45–63.
ness on the entrepreneurial process. Journal of Business Venturing, Vol.
and an ethic of care: toward the Just destination. Journal of Sustainable
Tourism, Vol. 22 no. 1, pp. 11–30.
munity tourism planning. Annals of Tourism Research, Vol. 22 no. 1, pp.
responsibility. Journal of Business Ethics, Vol. 67, pp. 241–256.
responsibility in the tourism industry. International Journal of Hospitality
& Tourism Administration, Vol. 7 no. 1, pp. 1–22.
ject: the contribution of Zygmunt bauman and Michel foucault to
postmodern’ business ethics. Scandinavian Journal of Management,
Vol. 17, 151- 166.
development of competitiveness for a rural tourism destination. A case
study. Tourism Management, Vol. 40, pp. 361–371.
medium enterprise sponsorship of regional sport tourism events. Journal of Vacation Marketing, Vol. 14, pp. 253–266.
responsibility. Journal of Consumer Marketing

52

dIMenSIonS of SuSTAInAbLe deVeLoPMenT

Vol. 17 no. 2, pp. 129–132.

Journal of Sustainable Tourism,

perience of botswana. Tourism Planning and Development, Vol. 10 no. 1,
Polonsky, M., hall, J., Vieceli, J., Atay, L., Akdemir, A. and Maranist sites on the Gallipoli Peninsula, Turkey: community perceptions of
changing quality of life and of the sponsoring organization. Journal of
Sustainable Tourism, Vol. 21 no. 3, pp. 376–395.
sustainable tourism development? Journal of Sustainable Tourism, Vol.

17–26.

Tourism Management, Vol. 23, pp.

cess of tourist destinations. Tourist Studies, Vol. 4, pp. 161–179.

-

Annals of Tourism Research, Vol. 33 no. 4, pp. 1121–1140.
tourism planning model. Annals of Tourism Research, Vol. 26 no. 2, pp.
ers exploring identity and salience. Annals of Tourism Research, Vol. 32
no. 3, pp. 711–734.
contributors to sustainable tourism development. Current Issues in Tourism, Vol. 4 no. 1, pp. 3–41.
conceptual oxymoron? Tourism Management
tive responsibility in business. futures, Vol. 37, pp. 117–131.

-

constructing new senses of place. Journal of Leisure Research, Vol. 34
sibility in tourism small and medium enterprises evidence from europe
and Latin America. Tourism Management Perspectives
stakeholders for sustainable urban tourism. International Journal of Contemporary Hospitality Management, Vol. 20 no. 4, pp. 445–461.

berTeLLA

53

http://www.unep.fr/
shared/publications/pdf/dTIx0592xPA-TourismPolicyen.pdf
gations in South east cornwall. Business Strategy and the Environment,
Vol. 12, pp. 49–69.
tainable tourism: a multi-stakeholder involvement management framework. Tourism Management, Vol. 36, pp. 342–353.
for successful tourism/protected area partnerships: partners’ policy recommendations. The Service Industries Journal, Vol. 30 no. 10, pp.
1643–1650.
Our Common Future. new York: oxford university Press.
the tourism sector: balancing legitimacy and effectiveness in local tourism partnerships. The Spanish case. Journal of Policy Research in Tourism,
Leisure and Events

Submitted: 30th January 2014
Final version: 07th March 2014

Accepted: 28th March, 2014
Refereed anonymously

